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The old adage that,”for every door that closes, another opens” is ringing true in today’s market. There is 
no doubt that the first 6 months of 2008 have been a challenge. A big challenge in fact. Never in recent 
history have we entered a year with so many negatives and uncertainties in the air. From material prices 
escalating to record levels, the cooling off of the housing market, to the general reduction in consumer 
spending we have all had our hands full. 
While these challenges are real and here to stay for a period of time, especially in the residential market, 
the opportunities in the commercial ornamental market are greater than ever.  Rising steel costs have 
affected all of us in some way. Everything from fabric, framework, fittings, ornamental panels and more 
have been impacted. Chain-link prices are at record levels and forecasted to increase even more as the 
steel mills continue to pillage our industry, much like the oil companies have.
The current market prices on chain-link for commercial applications make Montage Plus and Montage II  
an even more attractive option as a total or partial replacement. No longer can chain-link be offered as 
the “value engineered ” product as it has been for decades. Chain-link has become much more closely 
priced to ornamental. The cost spread between chain-link and ornamental has never been closer than it 
is today. As a result, the opportunity to convert chain link to Montage Plus and Montage II ornamental has 
never been greater.
 
Contractors all over the country are up selling traditional chain link and barbed wire prospects to Montage 
Plus and Montage II in ever increasing numbers. The value vs investment cost , improved aesthetics and 
added security of ornamental compared to chain link have more and more commercial/industrial customers 
making the choice to go to ornamental given the cost comparisons. For the contractor, the bottom line is 
a dramatic increase in profits per man hour. Ornamental fencing gives the largest return on investment 
when compared to other types of commercial fencing and Montage Plus and Montage II offer the highest 
profits per man hour in the industry today. With Montage Plus and Montage II, the door of opportunity is 
wide open.    

Ameristar Fence Products, Inc.
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